WhatsApp
for
RETAIL




= \\ N \ \ \ S
\‘*» - ! )
B er WhatsApp marketing WhotsApp > - B opping
acquisition = Commerce ¢ assistant

——
=

BT

AN
NS

ST B
R N\ £

Gamification &

Abandoned Cart h
Quizzes ==

& Stock Alerts

TaK jﬂl ‘l

Payment failures
recovery

Store billson
WhatsApp

Order management

L GE= — w (!’ R



Al Shopping Experience

Gen Al Agents can make shopping AFTER a
< BEFORE > and customer service effortless, Al AGENTS

engaging customers at every
touchpoint

Engage & nurture customers

A Limited assistance — Lost across their journey

sales due to indecision

Recommend the right products

Missed upsell & cross-sell & offers to aid customers

opportunities
. . .4l Personalized, contextual
§”Mass marketing — Wasted - Work 24/7, run on autopilot, - r.etq?gs;in% ed, contextua
time & money speak the customer’s
language 24/7 assistance with ready

§AHigh support costs, basic agents

queries choking bandwidth

Proactive order management,

§7Limited order visibility — Poor returns, refunds and more

customer expe rience

Your team focuses on high-value interactions and complex issues



Gen Al agents across customer lifecycle

Q ) 2

Product Finder Al Agent Warranty Sales Al Agent

New Customer Acquisition Al Agent

Order Mgmt Al Agent

Capture leads from offline, TV ads, Meta
or Digital and build/ enrich first-party
database

Answer product & purchase queries
Nurture with relevant categories

Personalized Conversational Campaigns

Push promotions & deal discovery
Automate segment-based campaigns
Gamified campaigns to build recall

Improve delivery with fallback to RCS &
SMS

Store Footfall Growth

Send digital invoices on WhatsApp
Engage with in-store offers using flyers,
coupons

Use QR codes to capture footfalls and
data on visitors

Gamified interactions and campaigns

Support/ Live Agent integration
Native payments

e Drive Al assisted selling N

e Recommend products and aid
comparisons

e Catalogs and payments

e Multilingual .

Shopify Merchants Growth

e Trigger based automated campaigns

Targeted upsell of Warranty to
right customers

Timed outreach post sale
within the deadline

Sell via WhatsApp, RCS or SMS

e Journeys based on Shopify events: abandoned cart, order placed,
order cancelled etc. with native payments

Loyalty Al Agent

e Automates loyalty program enroliment

o2

® Personalized rewards & offers for customers

e Drive repeat purchases with timely recommendations, easy reordering,

ordering ahead

e Tracks & updatesloyalty points and benefits in real-time

® Boosts retention with exclusive member benefits

e Answer questions about order
status/ tracking

e Help with delivery rescheduling
e Returns, exchanges and refund

requests
e Post purchase product/ policy
queries
Reduce RTOand NDR

e Convert CODto prepaid (with
native payment

e Request location, Help with slot
change, updating delivery
instructions

e Journeys to verify delivery agent
claims

Feedback Assistant

e Send nudges to customersfor
product feedback & reviews

e Collect feedback on support
interactions

W% AlAgents
& ang



Case Study : Customer JOURNEY; great Success Story

Brazil's leading fashion retailer sees 7X ROI
with personalised enaggement on
Whatsapp; pioneers the use of Gen Al
powered shopping assistant

4X 81.8%

Engagement Higher Opccjertw rates !
compared to SMS compared to emai

ReSeRrRval ‘

7X ROI

online sales attributed
to marketing

e Segment based campaigns: Looking for new ways to engage
shoppers and grow revenues, Reserva adopted WhatsApp for
segment based promotions, cross-sell and nudges. These targeted
campaigns saw a high CTR of 40%, (a big jump from 10% on SMS and
2.2% on email)

e Gen Ai assistant: Recognizing the value of conversations, Reserva
launched a Gen Al-powered shopping assistant for their Mother’s
Day campaign

e The personal shopping assistant not just helps customers with
product recommendations, but asks questions to understand the
style preferences and consultatively helps them select the perfect
Mother’'s Day present
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I found some amazing red blouses
that could be’perfect for your mom!|
Take a look

| hope one of these cptions will be
something your mom would like!
If you need more information or
want to see more options, just let
me know! &

19

Check the details: Biouse Malha  Check th
Pence ~ R§249.0 Longa M

& More info -~

(2 1 want 1o buy!
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Hoje

Doa't miss out!

+15% orr

+20% orr

SACOLAZ0

Take advantage of this
exclusive deal:

+ 15% OFF when you buy
one item

+ 20% OFF when you buy 2
or more items

To LLop recendng messages, reply

STOP

Case Study: Full Funnel

Abandoned cart nudges Utility messages

t_—o oy -

Complete your purchasa!
February 7, 2024

Hi, Vitor!

We received your order 140902624~
1422-01. As soon as it is approved, we'll
send you a confirmation. &3

10:48

Hi, Vitor!

The payment for your order
1409026241422-01 has been approved,
and we're getting everything ready.

Your 'Pica-pau’ will soon be on its way.
Shall we keep updating you here? &y
a8

Heyyy, Vitor!!
Pica-pau has flown the nest, huh!

Your orcer has been invoiced and
will be on its way S00n de

To track, just click this link:
https:f/www.usereserva.com/account#
Jorders/1409026241422-01

Click-to-chat ads
CN'-Nhle

=

Shopping at Reserva has never been so easy!
Now we're also on WhatsApp! B

Shopplng via cell phone has
never heen 0 casy:

Chatwith Reserva page

Helo! 1 aen ivienested and wanied mose

kon“chocse canegery” to ST where
[mae; 30 start beowsing round?

= Ovxse anegiey

Chcic on “See 9285 o continue?

o And Before Showing you tha soacal

g ction of T-shirts we have hase oo whtanp,

o yous 10 iefiorm e the sire you are

iog for

> @

ReSeRrval

Gen Al bot on WhatsApp

& 0 Boserva

| found some amazing red blouses
that could be'perfect for your mom!
Take a lock:

| hope one of these options will be
something your mom would like!
If you need more information or
want to see more options, just let
me know! G

13

Check the details: Blouse Matha  Check the

Pence - RS 249.0 Longa Mz
& More info -
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Shopping assistant: Mother’'s day campaign ReESERval

Hi! I'm interested and would
fike more information, plesse.

Hey there, sll good?
Fm your Reserva shopping assistant!

[fuctab-uﬂk
A & 2 w & =

@mo “w X
rre» A b e ‘

On a special mission: the perfect
gift for Mother's Day!

Tell me, do you alteady have an idea
of what you'd like to gift or do you
need suggestions? If you can, tell me
a little about your mom 's tastes of
hobbies 5o 1 can help bettert

MothersDay

FAST DELIVERY My mom is all about family and

her favorite color is red. 1412 @

Guarantee your mother’s gift
without leaving home
and receive it in time
to gift her!

That's great! Family is everything,
right? And red is such a vibrant
and energetic color! ¥

Let’s find something special in
red that your mom might like. It
could be clothing or an accesso-
ry=what do you think? Give me
a hint about the type of product
you're imagining, like a blouse,
purse, or something different!
1412

Chat with Reserva page
PR ~ = Of coursel! She would love a
i Cure ) Civirny D Covpanaa Elois: Sy

Facebook @) Messnge

Click to Whatsapp Ad

Gen Al assistant

understands preferences

0 % useresevacom!t + (@ i

Baixe 0 app da Reserva
X

= Reserval @

1 found some amazing red blouses
that could be'perfect for your mom)
Take o look: O que voc@ procura? Q

1 hope 0ne of these cpticns will be Encontre produtos perto de vock x

something yous mom would hel

H you need more Information or

WA 10 SO0 More oplions, just et g"F.’: (?
me knowd 4

AlR

Coefira 0s detaihes. Blusa Tricot
Transpassada - RS 1990

N Confira os detalhes: Blusa Manga  Confira o5 detalhes: Bhuss Matha
Longa Mescla - RS 179 ( Reversa League - RS 2890
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Recommends

products

Re-directs to

Website for Purchase




1. New Customer Acquisition Al Agent

Voreal
toamed 3

LORLAL

Q

Build first party database from print, TV ads and digital
sources like Meta ads

LOREAL

PARIS

Automatically capture phone number

Instantly answer product and purchase queries like
make, specifications, size, delivery and more

Understand customer needs and suggest relevant
categories

Automate personalized nurture drips on WhatsApp

P outcort —
EEI' Like [ comment £y Share

Reduced cost of Improved

acquisition Engagement Richer Customer

Profiles

Acquire first party data

jj LOREAL
Beasy

2 e
1 want to know more about this offer

Hey there,

Weicome to L'oreal. Order your
favourite halr products from Amazon
Great Indian Festival Sale and get a
whopping discount of 45% off,

Hurey the offor is avadadie for a
limited period only

L'orend
Hey there,

‘, Weikonme 20 L'oreal Qeder your favounito
B pOoSCts from Amazon Great indian
Festval Saie 804 et & Whippitg dacoust
o 5% o




Entry points to drive WhatsApp conversations

Product packaging
QR code

QR code onReels/ TV Ads

QR codes on

Outlets

1. New Customer Acquisition

1100 - -

< s Leremt © N

LOREAL
P
; A

1WAl 10 kit mdee abaut ths offet

Hey Dhere
Workooene 10 U'creal. Ovder yinr
Lrvaunte Ra products from Amazon
Creat W festivel Sale sod get 2
WhOPEING Saiout of 45% ot

Hhurry Bhe oller s avalalic fed
mited period ordy

QRcode on
Pamphlets/vouchers

This is great! -
Clickto Whatsapp
onMetaAds

Ready to play with
Dream11? Click to
avail your mde

Whatsapp CTA
onJioStarAds

Website Whatsapp

Uniqueclick-to- Widget
chatlink



Tailor experiences based on preferences collected on chat
Build zero party database conversationally

Welcome, can you help Which city do you Anybrand Do you have a fit and
us with your name? reside in? preferences? fabric preference?
Troy Moses Pune Colorplus, Tommy VR, SHRIEiG U [

cotton and linen

What categories do
you usually buy?

Casuals: Chinos and
polos

Fit and Fabric

1. New Customer Acquisition

Product
Preference

Found something that will look
great onyou; 100% cotton just as
you like it!

BuyNow Check color
variations

Check color variations
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Case Study: Drive App Downloads @ sty

D * M Supermarket chain leverages CTWA to acquire
= art new customers and drive app downloads,

expanding to 3 cities in 2 months

Mot

+ . 9
4] K E l 2. 4 1 3 /o Order Geoceries and all other household tems from the

;com!oﬂ of your home.

OMart Ready Business e X

Leads in 2 months Cost perlead Converted to leads |
LS St =S T
maly
° Dmart, a one-stop supermarket chain with presence in 10 states across Maximum Savings Helio! Can | get more info on this?

India was looking for a novel approach to acquire new customers and drive
app downloads

Enjoy Docestep Delivery

Welcome to DMart Ready! Your ondne shop for
grocenies and household needs

The grocer routed its social ads to their WhatsApp Business handle, helping
customers to browse the offers flyer and discounts

Daily Savings, Now Home Delivered

Here are some of our exciting offers for this
month

e  Customers were then encouraged to download the Dmart mobile app and
continue shopping to avail the offers
D M.“.'J
With an impressive cost per link click of INR1.6, DMart was able to generate
41K leads in 2 months

BAILY DISCOUNTS
BAILY SAVINGS

13% of those who clicked on the ad CTA button converted into a lead with Explore More Otfers For Maximom Savings | Sppeieommdado
cost perlead of INR12.4 o

D T N

oY G ; o © Message 5 0 o
1. New Customer Acquisition




Case Study: New product launch

up to product launch with Click to WhatsApp ads on
Facebook & Instagram

1.6X 21 K

Sign-ups on WhatsApp New contacts and 8 ¢ ot o o Iees ~ sign up now and
Compored to web forms WthSApp Opt-lns n x ; - Yoy © chusive offer!
10 days ‘ 4 - Vatseh. -

Popular electronics brand creates excitement leading
@) noise

Hey, count me In for the launch
doal on the stunning ColorFit

Noise created hype and pipeline of buyers prior to their new
product launches, by gathering high quality first party data wvaas )
with a Click to Whatsapp campaign on facebook. ‘ o N

e Noise saw a whopping 40% of users sign up for the launch, :.mw...ww.-
thanks to the simplified sign-up process, compared to 25%

from website forms

e Over 2IK buyers expressed interest to be notified about new
products, providing Noise with a high-quality consented user
base for launches

e Noise team is excited about introducing gamification and
engaging journeys over WhatsApp, driving brand recall and
higher conversions

User signs up for new

1. New Customer Acquisition launch

Notification with exclusive
launch price



Case Study: Boosting Store footfall

75%

Reduction in Cost Per
Qualified leads compared
to traditional digital ads

1. New Customer Acquisition

THE SLEEP
COMPANY

56%

Lead to qualified leads
conversion rate

The Sleep Company - a comfort tech company selling
mattresses and furniture wanted to up their first party
database and store visits

The brand designed two CTWA ad campaigns; one for Pillow
exchange and another for Black Friday sale

Recognizing that high-ticket size products require store visits
and more sharing, the brand encouraged customers to visita
store

Through automated conversations the brand assessed
prospect’s interest & shared a coupon followed by navigation
to the nearest store for redemption

The campaign helped the brand generate 8,000 leads and
4,500 qualified leads within just first 5 weeks, also reducing
cost for qualified leads by 75% compared to traditional digital
channels

Direct to consumer home furnishings brand
leverages click-to-chat ads to build on first
party database and drive store visits

€ wze= The Sleep Company @

~6200+

WhatsApp
conversations
initiated in 30 days

Vograde 1o Ultimate Comicort Today!

Helo! Can | gol mote o on tha?

A Coogratulatioos! &

dodr 0SA908

" ¥ Geod Oue Smaet Adjustable Plush
Pillow at just 82.999/- 2399/
We can't walt 1o Welcome you ot The
Sheep Company .?r.ce';z:

W 2L+ Costoners have loved cur Comfy

e oy

U e 30 L Condons Today'

Facebook Ad to
WhatsApp

Personal coupon code &
Store locator

Automated free retargeting in 72 hours



Case Study: Driving sales with festive offers

Sharaf DG UAE based electronics retailer generates leads, drives
store footfall growth while focusing on sustainability.
Achieves 4X ROAS with conversational advertising

M Wt Bl i Ditmations!

I Sharat DG Q
o Sanidoo
4X 43 34% ik
o o 63 Mudarak
Return on Lead Lower Cost Per L cebran £ wih o rom SN 06
AdVertiSing Spends qUG”fiCG tion LeGd exchsavely for you. Chch to gt surpeised
TAC Agoly
+ SharafDG was looking for ways to combat declining engagement trends of e
traditional channels, and promote its vision of sustainability EID . .;,9*" ey |
MUBARAK el
+  The retailer launched Click to WhatsApp ads during Ramadan, encouraging V 0
prospects to chat and get a surprise coupon code redeemable online or in-store f?— |
4 .
+ Generated 9.5K leads at 34% lower CPL compared to digital ads which redirected
to website; achieved 43% leads to qualified leads conversion . )
4
+ Achieves 4X ROAS; generated AED 146,000 in revenue against ad spend of AED &
30,000 GHGRI O UHWRAT ;
YOUREID I
+ Automated remarketing helps bring users back after abandoned cart events or S |
price drops, and engages users with gamification and in-store raffle draws PN by s ——
+ Reduced carbon footprint and paper use by replacing physical invoices, raffle —

tickets and coupons with digital versions sent over WhatsApp

1. New Customer Acquisition




2. Personalized Conversational Campaigns

Key capabilities

e  Push promotions & deal discovery
e Automate segment-based campaigns
e  Gamified campaigns to build recall

e  Store locator and whatsapp Commerce journeys

embedded
Improved Click Better Conversion Higher customer
Through Rates Rates retention & NPS

(—e Flipkart & H

LT

Welcome to Big Billion Days - Indlas
Biggest Shopping Festival®

Enjoy crazy offers on mitlions of
peoducts, latest launches, excitng
Qames, rewards § more

Tell us what's on your mind & we'll help
you shop for you! favourite products (0o
omanng dscounts £3)

Lets get storted?
Click Yes fo Continge »

) Yes » Stop »

w

<« B e B &

123 4567 890

QWERTYU I OFP
ASDFGHUJKL

® ZXCVBNMGE

Promotions &

Deal Discovery

Hi Jone,
We've missed you at GS Shop! &0
Here's & special trest to welcome
you back—enoy 20% OFF on your
next purchase. B

Hurry, this exciusive of fer s valid for
the next 3 days only! t

Cham Now Other Off¢

Automate segment based
campaigns




3. Nudges based on E-com activity

Automate campaigns and trigger customer journeys based
on Shopify events like

e Abandoned cart

e Orderplaced

e Ordercancelled

e Review added

e Shipment status

e COD orders, confirmation

e Prepaid orders and more

Add on - Payment Integrations for frictionless checkout

Reduction in Cart
Abandonment

Better Customer
Experience

Improved
Revenue Per User

¢« @ soundsuy ©

% Hi Roy, Do you stll wont to
purchose our bost sollor -
Boso NC 700 headphonos?
Your solocted Roms aro still
rosenvod for you in your cort
for $205.67 - just today.

7 Aoy D0y YA mond A3 DUt our best
wahor -Bous NC 700 hoodphonet Your welected
' A0 YN 1 YA 0 Br

$I0487 - ot f0BTy.
oy o

That's great. The NC 700 headphones

are yours in just one click Choose ono

of the payment options

Abandoned Cart

<

@MC&MQ

Order Confirmation
Helic! We've received your order (No
1123) for the Whirboo! Refrnigeratoc with
Cash on Delvery payment of 218000 To
confam your order, please ¢choose from
the options below

ANC e-tom

Order Confametion
el Wi recerved youe Onder (NOU 3 120 o the
Wiipaol Refngerator wieh Cash on Defvevy
paiynert of 115,000 7o confn your ordex, pleate
Shotue fooen he Options dow

Confirm my Order

Hi theret

We ace excited 1o offer you a special
deal You can now pay onlne for your
order (No 1123) foe Whirlpool
Refrigerator within the next 24 howrs
avd get a fantastic 5% discount on the
total amount! Doeft miss out on this

Order Confirmation




Small fallback to alternative channels for high delivery

€ € xphones S & Xphones 9

High Campaign
Reach
Fallback The All new XS1is out. Grab now.
The All new XS1 15 out. Geab now, P Bock MNGw
- — Crolors Now
Does it suppont 35mm jack? Optimized
Does it support 35 mm jack? Campaign Cost
P 3 Yes, it does. You ofso get to choose
Yes, it doos. You also get to select A /‘ x’s,lh ¥.) froma wide range of coloest
from a wide range of colors! z 76000/
°F V ;Fs’:m“ '/‘ r/‘
1l “
/c ‘7':":‘ e | . 2 79000/ - ]
Xphones Xs1 Xphones X1
T e o Better Customer
rSenton Add to Cart H
S o Experience
> @ 08 = o4

Campaign on WhatsApp Fallback to RCS
2. Personalized Conversational Campaigns




Auto Campaigns based on actions on website and app

- FASHION 4
Thanks for the lovely review.
White Tshirt Would you mind sharing your
love for us with your friends
and family
NewIn g ReferNow
Refer
Please share WhatsApp
. . contact number of the
;im;jld you like the Everyday ‘ friend) family member.
Add tocart Y +91
y \ 7736273544283
Show More Options \\ Shirt Black White
\ 4
Addto \ 7
‘ cart } P 7’
' Stunnin -7
] -
Shirt Looking for white t-shirts? Your Cart 4
1 | aibsoitoly LOVE this gbegeedn
Space Check Lookin LR eerydayshin < wator bottho with its Booutiful
| Collection gfor $30.00_ — = decp purplo hua!”
Col someth -
ingelse L oo aﬂ
Contowr Shirt | ol 1 71
SHOP NO $58
\
When they search When they view, click, browse When they add to cart, wishlist, share review

2. Personalized Conversational Campaigns



Engage customers in their preferred
language with Gen Al translations

‘ Brand Name v

Hi

Hi, please select your preferred

language. e Capture language preference .\ ’\‘

English Hindi

| qI¢ AfeAs 3 81dl el 10% ddb bt
Bengali Others I

e Retain preference and personalize
future interactions 3raft 3rEe Heat

Hindi

21 3itmef
STITE| 31TV &3 3MUh] &5l FeE he
TAPBA § ?
AR 3 =3 38 3e et

Toc A ard g fdeea

2. Personalized Conversational Campaigns



Case Study: Personalized Whatsapp marketing

6thStreet Accelerates ROAS by 5-8X with

OTHSTREET Segment-Based Conversational Marketing

< @ethszfc:: o % ¢ (. smsm:« n &

8X 5X 8% i

700 RIGOEST #Superd Of The Yeur s
Haro! w

ROAS from WhatsApp Increase in abandoned Increase in customer
marketing cart conversions recency score

Up 10 85%. off » an extra 15% off
wih code: SUPER

14004 100 Drancs, Inchuding
Skachars, Baverty Hills Pok Club,
Torvny HIfg & mone
& Exgeess alviry
O Exchusnn Ceals you C30't a5t

+ 6BthStreetcom, a leading fashion e-commerce brandin the
Middle East, shifted from email and push channels to
WhatsApp reaching 97% of customers.

Teng 10 30 0n the Craziast shoppng
spree of your Mgl @3

+ Instead of generic broadcasts, they used segmentation based Hey, you ,o,g',_,, sormething!
on customer behaviour to tailor campaigns and drive better You've left something in your
engagement, shopping bog It's vary

popuiar - its wise 1o grob it
0% 200N 0% yOu Cun

« Deployed personalized campaigns across the journey—
onboarding, recommendations, cart nudges, order updates [ Gato Shopping Bag

Abandoned Cart alert Deal discovery + carousel Ads

+ Sentreal-time automated triggers for abandoned carts,
payment failures, and more

2. Personalized Conversational Campaigns



Case Study: Personalized Whatsapp marketing

#a2  Max Fashion ®@

max Max Fashion grew sales with personalised Today

b+ Big Friday Sale ~ Get Flat 40%

marketing messages on WhatsApp. ottt

@ The biggest offers of the year
have come tive!"! {

30% 5X 40% Hurry Valid only til 1st Dec!! 3

Yedr on year increase Higher revenue from higher Shop Onfine from the latest

in festive sales festive campaign engagement collection of Winterwear, Holiday &
Partywear & L S A B W

# Get Extra 15% off on min

. . hase of 60+
+ MaxFashion adopted WhatsApp marketing to enhance customer engagement and saw S’:C:’zo,:xw"\

significant improvements, including a 30% year-over-year increase in Ramadan sales and 5X
higher revenue during the White Wednesday Sale compared to SMS.

- Segmentbased campaigns: The brand used CRM data to segment customers by purchase
behavior, nationality, and language, delivering multilingual, highly targeted messages to
audiences across the Middle East.

- Engaging WhatsApp Bots: Max Fashion designed personalized, behavior-based customer Shcip 160 Joiir Wost ovad Brands | Stylest
journeys that helped bridge the online and offline shopping experience through WhatsApp. @ Flat 30% Off Style fc

- Higher Engagement and Conversion Rates: By using rich media and carousel images, Max

Fashion’s WhatsApp campaigns saw 40% higher engagement in new customer journeys
compared to similar campaigns on email, app notifications, and SMS.

2. Personalized Conversational Campaigns




Case Study: Personalised WhatsApp Marketing

& tlia Tata CLIQ #

» TERRIFIQ
SBLACK FRIDAY

TATA Online retailer achieves 10X higher ROI with
H WhatsApp Business Platformm compared to
| PP P
conventional channels

1.7X [0) 4 80X Save InStyleco

Bag up to 80% off + Free

more conversions ROl over other RZ'EU rmon g shipping on our fashion
on WhatsApp channels advertising spen must-haves at the Black
Friday Sale
Check out our biggest

+ Tata CLIQ used WhatsApp to personalize campaigns for opted-in deals now https:fm gsimin
customers during high-volume sales days of Diwali and Black Friday jgO9kZtbcsw '

+  With product recommendations based on browsing history, abandoned
cart follow-ups and price drop alerts for wishlisted products, TataCliq

Todo
re-engaged customers with dramatically higher conversions *
Tata CLIQ
- $ 500,000 in sales attributable to WhatsApp during one month period of Sy
Diwali and Black Friday campaigns Bog up o BO% off » Free thipoir
Top Offers

2. Personalized Conversational Campaigns



5. Ai shopping assistant

< wee L'oreal &

Here are few products, which would help

Key capabilities you treat the problem of dry skin, choose
one of the product from below

e Understand customer’s needs to assist them in finding PR e
the right product from catalog :‘r’- il |1 1
' I
e  Enable quick product comparisons for driving Iﬂ, I” EE—
purchase decisions ot Erpees s
e Breaklanguage barriers and speak to customersin i . * w3
their preferred language with multilingual capabilities View Sievlar

e  Provide a curated diet plan

Add on - Payment Integrations

Improved
: Enhanced customer ~E 7 ® O
LahenAo) Conversion rates retention & :
satisfaction

Recommend products based Find a product/ Reorderfrom

oncustomer’s needs Catalog

Product Finder



Case Study: Gen-Al Assistant

Leading eyewear brand leverages Al Commerce Agent to
skt drive commerce with assisted selling and tailored product
recommendations

0,

e lenskart uses sales agents to drive online conversions and was aly Skl @Co=
looking for ways to strengthen assisted selling with 24/7 _
assistance, while lowering contact center costs

e  Oninitiating the conversation, customer is taken through a [ oncow

guided flow with a Commerce Alagent
Got help from an Eyewear

. . . E n () what
® The Al Agent checks client purchase history and asks questions SIS e

to understand preferences and then make recommendations

based on parameters like size, color, frame type & material
<

30

.

e The AlAgent allows customers to browse the catalog, locate a
store and make payments - all on one channel

e The brand aims to make 60-70% inquiries self-serve and drive st

higher conversions, with seamless handover to live sales agent
where needed

4. Al shopping assistant

e Enchange it e for 900"
T Owtlaact Yeke

a—
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Case Study: Skincare routine advisor @ oo

1 have dey skan, olly patches, and
mestma | need a product for
Prydration 300N L

Leading skincare brand launches skin

. . 1 understand your concern, Dry siin
recommendation journey for customers e N sy
looking to shop during Prime Day

LOREAL

To assist you better, | sugQest &
complete siincare routine that
ncludes hydeation and other essert-
i@l core steps. Let's go?

UNMISSABLE DISCOUNTS ON s 4 Cimansing: Use a gentle focial
WHATSAPP! cheanser twice a day (marning and
o el Db night). 1t will ledrve your skin feeling
: ; feesh and cleary

8400+ 75% 31%

Hydratioa: Apply moesturizes

right after cleansing. Your giin wi s ill
fove this extrd core!

w Treatment: Use & treatment
product, ke o serum o Spote. acred,
melasma, o s0ti-aging

< Protection: Apply sursscreen with
broad-apectrum protection (SPF 30
Of highwty) every morming. Even on
choudy days or iIndoors, it's super
nportant! o

Conversations initiated with Conversion rate to Deep User checkouts from
CTWA Ads (5 days only) Conversations the bot (carts)

e LOréal aimed to elevate the Prime Day shopping experience for its Brazilian
customers by creating an advanced conversational flow powered by Gen Al.

Smbma}mptm
e lLeveraging WhatsApp carousels, LOréal showcased a series of product ez woisny xcwwgzm itoen’ if
. . . QUeEtoE WO WhotAop and Ina v wogus!
recommendations based on customer’s needs and preferences, with the option r Provutakr yas somating ele! @

to mixand match products from different brands for a complete skincare plan Cera’l?

(N

() —
~

= —

e The main objective was to develop an Al-driven commerce experience that would
provide personalized product recommendations, improve the overall customer
experience and create a dedicated channel for promoting L'Oréal products

. . Prodio de Lsegera ipama Produso de
during Prime Day. Crivmess dn Limpaca Hratante P Cromm
V& Acdo Hushaet

PO 20, 4%

& Troow Limgers -~ N

Qe 8 @ D
4. Al shopping assistant




6. Store Footfall Growth

g Saros G

In-Stoce Exclusive Offer! Shop at Shwval
L. gcmd«'m
e Use QR codes to capture footfalls and data on visitors FIsk 25% OFF o purchias ol AKD 500
mace! Electroncs, Mome Applances &
ACcossones 3 under one oot Visit your
DENYIT 3100 todyy and

e Senddigital invoices on WhatsApp ke the most of this Imted-tene dosl

PDF

e Engage with in-store offers using flyers, coupons

e Gamified interactions and campaigns
Tharkyou {of shoppng with 1-20are Corhvaive O Hart Py o Dl L0 et
Sharat DG Here 5 the mvosce for .
your latest pyysoent You have
Doon swarced with 2000 rewerds
ponis These ponts wil ‘
tomatically ot cradited nte Lozate Newost Store
your

o Vs hrevted b el

Te locete nearest Store Dipase sharo your
ocaton pn

Improved store Better customer cE ::: er:-:?:n
footfall data collection Rates

Digital Invoices In-store offers




Case Study: Build organic first party data

e

Th THE SLEEP Comfort tech builds quality first-party database of store ;
=] coMPANY visitors; captures strong intent signals ;

50K Leads 30+ Organic ,,“1“ 3

acquired in 2 months vs. Unique customer Top quality, Chair (. 4.875)

10 months earlier segments 100% correct numbers Perfect blend of comfort and
asthetics O

4 Patented Japanese SmartGRID
Technology

3 Designed for Ergonomics & <
Parformance |
£4 SpinePro Lumbar Support ‘
%4 Dual Lover Tt Mechanism

%4 85504 Certified

|

Customer Journey

e Customers scan the QR codes placed on key products
in-store to learn more

&% Offer Price - 335,000 215999

e Brandidentifies customer’s intent basis their bot & Savings - 220,000 |

interaction and enriches their profile Salaca Gtor |

httpsRscco s vl

e bX faster lead generation compared to earlier |

Upgrade your comfort game!E l

e Remarketing to users with contextual nudges and . _

personalized promotions, without manual uploads or QR codes in Store I R RS

additional spends Iz = A

6. Store Footfall Growth



Case Study: Store specific campaigns

LC WAIKIKI

Ready-to-wear fashion retail chain engages
customers and offers nearby store locator on
WhatsApp

Customer Journey

e Customer receives personalized message with deals,
offers and promotions on WhatsApp

e Interacts with the message
e Chooses to locate nearby stores

° Receives store details and location

6. Store Footfall Growth

350 il T 8

< 24 = LC WAIKIKI @

We are missing you at LC Waikiki.
Its time to reunite! g
.« Get an exclusive 30% off on our
trendy knitwears to comfy casuals,
4

New Collection bamming with
perfectly curatéd 1o make you
shine this season 'y

) Hurry up and visit LC WAIKIK)
Store now!

Click on Activate offer 10 get your
exclusive promo code

< Sroe

SR

o

gy A a0

LC WAIKIKI \ 'n
@ Osar Customes = @
Va
4 We are misalng you at LC Wadlk,. ml
4+ Message @ ® 9

o G
(—e LC WAIKIKI #
PRAPNGE Pes Pl TR0 40 Sl Mand.

Ploaso selact the omiate of your choice
= Click 10 select
LE wa)
PRt dloct the senrate of youu
Dubai
Hore are tho store locations in Dubal

2 Chck to oxplore

| LG Wk @

9

rctoxa ¥

More @ fha sione ocazons in Dub

oo Battuta Mall

.WW
. 0ea e BOgoeg me

Our Ton Bastuta MM S21600 18 0pen from
1000 AM < 1000 PM GST,

You can contiet us 0n | +O715064042108

Ploasa une 1he bokow Bk 10 viNt us,

Mipa//madsnpg
JCYAULCVERIDG

¥) Messapo



7. WhatsApp Catalogue & Payments

mamaearth ViCCO

custo mer Journey (_e Mamaearth Fresh @ (—e Momocarth Fresh
Shop Now X2 P4 Pary now - M herel) Wekcome o Vicco! B
"~ We prowde natural solstions for &
u o e pvce 1953 iy |
et sl b How oy 5o/ D iAo WL o
- Engages with the bot to explore products P P : Vo & By Proouca
. . . Sscuee UPY Carttaut Uy @
. Vle\;vs item detail page and adds to the e " PP e
car o
'&‘\ Marmasasrth Frowh Yroe Lade
LONEY Pt AR yx; She 10 Y 84 e - 15 Vioos ool
+ Proceeds to checks out and completes T e
. 25 Now fef fiod 100 ¢ ot
the payment via preferred payment e Onher Methods ., ) Veew Doy Products ek
hat uevnxmdbyqawr'«)& You heve mede an & choice
gateway mons Ta 5 ockent S S oemmmge e o
Gow Res 4 Please chok oo the below liok 80 o o W &
e * P N 1. 2 S4B AT A A D
G LT "
Py T martid e e 2T QWERTYUI OFP

) STOIE 0\ TOOT S0 sl
' A S D F G H J KL

*# ZXCVBNMG

) Mossage " O o D Message ¥ 8 ° s @ = Y e

Type "W 10 00 Back 10 the man
View son can L Lt




8. Order Management Al Agent

12:00 {2 :;;;‘ ABCe-com )

< =~ L'oreal & along with the new delivery date!

W Ordor Update £11200

Hi there your ceder of REVITALIFT For the watch purchased and out for
HYALURONIC ACID PLUMPING DAY dolivory, Ry 1022 fob
CREAM 13 boon shipped and will De ot
| dolvered by 17th auguat. You can trock
e Answer questions about order status/ tracking e e MY SR Y. : K fouind yolr OFcer od v Veakah, WHich
I8 currently In transit, 1o peocoed with
e  Help with delivery rescheduling ~ B K T B ceschacuing the desvery to February
Mansoe ofde 22cvd 1 the ovening siot, 1Y check if
e  Returns, exchanges and refund requests s is poasiole:

. . Praase hold on for & moment while )
e Post purchase product/ policy queries

process this request!

=+ G @9
| The I'm
QWERT YU I OFP

AISIDIF|GiIH]|J]|KSIL

| outcomes e zxevennll
> 00 ) (B8~

Improved

Customer

Satisfaction Order Tracking Rescheduling

Better Return

Higher Self-Serve Avoidance Rate




“ -
/00

k Raiph Philipe

.-

Wy B, your Orier Of Oremn Posa
Pt O Sedvered Dok HOge yoa
Wt &

Fre s (R0 ret

Wonkd pou e 16 9O or an aschange

FSion Phape
W you e 10 00 1F 0N escronge?
| wore o reten

TSmO Fetrn reguet ROy Deen

Placed Mow wouk) pou He 50 proceed
e e vt

Return/ refund assiatnce

Post-Purchase Assistance

L'oread &

Hi these your oeder with order number
211290 15 ot for delmery and will be
delnveced on the followny address
htte.l poogiemons comi/dr by our
delrvesy boy John Piease choose one of
the below optxas 10 confem

orger

250 15 o

o 4 clicwinn) 54

Dy Ot Gelvery &

£ 008 2F (e SO OpHI0NS 10

Update address

Ploase share your location pin

Address confirmation

Loreal &

Welcome 1o Uscoal How may | help you
todey?

1 ried ocderng REVITALIFT
HYALURONIC ACID PLUMPING DAY
CREAM onine but couldn't place an arder
Please assist

We 2poiogies for the nconvenence
caused Would you e 1o connect to our
support atafi?

L'oreal

We apdiope fX B Ocotvwamce Cvtnd Wodld
YO Mt 93 CONOOGT §0 O PP 51t

Yes plesse connect me.

Ploase wait whie wo connect you to our
support staff

You are now connected with our sipport
agent Mr john

Heo, how may 1 help you 1oday?

Onchat Support

L'oreal &

Welcome to Loreal Mow may | help you
today?

| recently raised & query foe refund with
ticket number Y09856 11 beon 4
working days Dut the amount 15 not
relrieved yer Plesse sssist

We apologies for nconvenince ceused
Would you ke to connect mith ou
suppoct staff? Picase choose one of the
options from bolow

Call Agent

Please wait whife weo connect you to owr
a0t




12. Support- on chat/call

~ Loreal &

Weicome to Loreal How may | help you
today?

| tried ordernng REVITALIFT
HYALURONIC ACID PLUMPING DAY
CREAM onine but couldrt place an order
Please assist

We zpologies for the mconvenience
coused Would you ke 10 connect o owr
suppoet staff?

L'oreal
We apaitgies for e inc covensnce Ciused Wik
you Bod 15 Connect 15 Cut dupp et s2alYY

Yes please connect me

Please wait while we connect you to ouwr
support staff

You are now cornectet with our support
agent Mr john

Hello, how may | help you today?

Onchat Support

== Loreal &

Welcome to Loreal! How may | help you
today?

| recentiy rassed 3 query for refund with
ticket number TC9856 It'sbeen 4
working days but the amount & not
retneved yet. Please assist

We apolkegies for inconvenience caused.
Would you like 10 connect with our
support s1aff? Please choose one of the
options from below

Loreal

We apdiogies 1or insooveniencs Sauted Would yo
v Mg 10 connect weh our supp ot stafl? Mease cho
o5 one of 1he options from below

Call Agent

Please wait while we connect you to our
agent

OnCall Support




9. Reduce RTO & NDR

Key capabilities

Convert COD to prepaid

Request location, Help with slot change, updating

delivery instructions

Journeys to verify delivery agent claims

Reduction in RTO

Better customer
response rates

Reduction in cost
perdelivery

S5 ABC ecom

& o

ok T

.. Otder Coefematicn

i Weve recatved yous ander NS 1123) for the
Wharlg ook Riebnger st or with Cirsh o0 Celvery
paymnect of 19,000 To conlem your crdet pleane
LAOOEe N om e (OO bedom

Confirm myy Order

s there!
We are excited to of fer you a specal
ek for your ocder (No 1123) You can
now

- Pay full amount online for Whirlpood
Refrigerator and get & fantastic §%
discount on the total amount!

£ Pay portl (50%) of your total amount
and get a discount of 2% on the total
amount!

Offer vald for next 24 howrs

Dort muss out on ths exclusive

offer

ADC ¢-<om

" thacet

Convert COD to Prepaid

;’3» ABCe-com &

Hi there, your order no 1234 is out for
delvery and will be delrvered by Jobn
Your delvery location is

https fwww.google com/maps/dir/10
Piease choose from relevant optons 1o
confrm

A ecom
M thice, ponr o du 651274 i ot for ey and
Wl he Lairoired by SOt Y our deivvery Jocenon i

MEps Mwwm googhe commapside/ V0
Fleate choone o relevion Gpoom 10 cotfem

Update Location

Pizase share your locatvn pin

Request Location

33



10. Loyalty Assistance

ol T -
¢ g\Br e @ v : W ~Behassdh, o & v

want 10 redeem and QIft now?

e Automates loyalty program enroliment ?;,‘ff,;'csw,mqmm, o
workd of amazing deals and exchsnve
. offerst
e Personalized rewards & offers for customers S DS S tea et
. . . . 1 Exclusive Discounts badance?
e  Drive repeat purchases with timely recommendations, 13 Doéy Deaks & Flash Salks
. . 3 Reword Points No foe only Rs 500
easy reordering, ordering ahead Erroling i easy! Strply reply to this
message 10 get started
e Tracks & updates loyalty points and benefits in real-
time
GS Shop
e  Boosts retention with exclusive member benefits '_'-‘,_;T‘:..;.-._mz.‘m,:@i.,ym,.-. :
e Voucher
R o
n
Ereolng is saxy’ Simply reply 101Vs MAs 5394 109
o uaned
Ercoll Now
Sure, your goft voucher for Rs S00
has Deen gervrated by redeeming
S000 ponts You now have 15000
points left Please enter recener's
Improved Repeat Better Customer ] 2 v o g ek o
Purchases Retention Rate P ‘ G ® §

Automated enroliment Update loyalty points &benefits



11. Feedback Collection

Send nudges to customers for product feedback &
reviews

Get the desired level of detail in feedback

Collect feedback on support and delivery interactions

Better review
quality and Improved CSAT,
. NPS
completion

<

G Sshop @

you & ¢ emoying your new OLED TVI &
Could you take a moment 10 share your
feedback?

GS shop
20 Json 15 This ts GX SRop We hipe you ot iy
oy your rew OLED TV £5 Coudd you take s mo

mant 19 shate your fendacic?

Yes

D) the OLED TV meet your
expectations?

How was the delvery
experience?

My delivery was delayed by a day Other
than all ok

Thank you for sharing your feedback! I'm
S0y 10 hear about the delvery delay
Wi'll coview this 10 ensure timely
delvenes n the future

Product Feedback

¢ @ v 9

M Jano! We noticed you recently
CONTActed our Custamer care center
reQarding your product We'd love to hex
aDOUT your experente to help us

S yOu Tecontly Sontatted Gur oy
L1000 CAE SR [upinding your peoduct We'dio
W 00 e BhOUL YOur eaperance Lo ) Uit nptov

o

Share Feedback

How would you 1ate your nteraction with
our Support team?

GS shop
o ek yOu e yOur Il Achom wiES Ot Wapp
0N e

Sateshed

Thark you for your feedback!

Support Interaction Feedback




Maximize CLTV with Complete Acquisition to Growth Offering

Ads thatClick to
WhatsApp
Generate leads

ssberg o

@m\

Nome g sen 1) - ——

Buy Now
QBM
Retargeting
Bot Journey Campaigns
Qualify and Re-engage with
engage relevance

< Bavmoao o\

Agent
Assistance

Commerce
Catalogsand
checkout

Yicoo

ot Yoo Termesc I
R

*:

L .

AT an s )

Agent Assist i
Consultative Upsell .
and Service - - -
a~ .'.I - Al St 1 dﬂ.. Lk ] i

Fullfunnelinsights

ROI from conversations is best realized with end-to-end execution across the customer lifecycle and data-driven funnel optimizations



Conversation Cloud

By Industry @ . @
Pre-Built Conversational Syt @ . . H

Experiences & Solutions Retail E-commerce Banking EdTech Healthcare Travel Food & Bev
&FinTech & Hospitality

Converse
Conversational Experiences

Advertise
Click-to-chat Advertising

Conversation Campaign Catalog

Builder Manager & Agent Assist

Click-To-Chat ROI
Ads Manager Dashboard

Payments

Personalize Al ,
Conversational Intelligence Enterprise-Ready Conversational Al 7/
00 Audience Behavioral - Channel E r'j Al Agent Enterprise
011 segmentation Targeting | Optimization g ACELLM = Framework @ Guardrails
Omnichannel High Scale Auto failover Multi-language Template Al Governance Analytics
Communicate

Multi-channel Smart CPaas @ @



Trusted by brands in over 40 countries

Full Suite

Conversation Cloud
75% market share in India

Retail

30z cuitfit (B9

A Carrefour
NN TATA
Vans  RBata 19\.« Blclia

T THE WAL

THE SLEEP
rﬂ COMPANY

eCommerce services

facebook. Linked(f}

[ dban «  -practo-

SUNZO

PharmEasy 1 \r S ':-::m

Hospitality & Travel
o OLA make tn'p
SO >

S ovo | Z Zoomear

45,000+ 10B
Customers Messages per month
eCommerce CPG/FMCG Beauty
Flipkart ." NKAA b @ VICCO  ESITE.
e Simalava wow

SINCE 1934 SR ST

i Hert D

RS @ noise

mamaearth LOREAL

USiNests U Ustar  ERASTASE
QSR Automotive
1 Hi Ehaayos sungsm

-— 3 B
&) (CaRs[

WORY Rl
| .

-f Domineo's




Thank You

LinkedIn: Lucror
Facebook: Lucror
Instagram: Lucrorworld
Web: www.lucrorworld.com
Email: legend@lucrorworld.com

© 2025 Lucror. All rights reserved

This communication and document contains information which is privileged and confidential. It is exclusively for the intended recipient(s). If you are not the intended recipient(s), please: ( 1) notify the
sender by email and delete all copies from your system and ( 2 ) note that disclosure, distribution, copying or use of this communication or documents is strictly prohibited. Any erroneous disclosure,
distribution or copying of this communications or documents cannot be guaranteed to be secure or free from error or viruses
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